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and I mean an hlng I want to do, I need connection between team work gives servers a Team work 
your support, your links righ from the top Individuals and support for better reassurance . 
to he second person to he top person; each other creates the 
they are well lin ed . And in that respect appropriate team work. 
you now you achieve a lot, and everyone 
is connected. 
nd I hink the first hing comes to mind it's worki ng together as a team a well functioning team Team work 
the Winning team. Because they have the produces a better result, a achieves more and as a 
medals around, hey're smiling. light- reward ing result . team work consequence creates a better 
hearted, they're possibly fast, hey work means that no one does atmosphere to work on . this 
together as a team. everyth ing but that each one is reflects on the customer. If 
the Images of the ee h, the cog wheels essential to the result. team necessary other members can 
that hey all grab in 0 each other, i has a members can rely on each step in and the quality of the 
notion of clockwor . War ing together other and delegate the work. result is not compromised : 
Ii e a cloc or , so what you said about here's noth ing that only one trust on each other 
the timing and hings like that. person can do. 
it's much more a modern version hen 
you are in charge for certain sector but 
when you run ou of ha sector, you hand 
i over and someone ta es it and takes 
equa lly good care of It . 
My reflections on hat are that they' re in a team the final result is a in the team work all members Team work 
eam players and in an ideal service conseq uence of everybody's are equal. 

si ua ion yes of course here has to be effort. everybody counts and 
eam players. I no iced he ba on In there does something that allows to 

- It' s a relay so perhaps it' s not just a reach the goal. 
team bu it's he distance that they start 
and where they finish so they have to 
come together. 

MORE 

Verbat im Detection Categorization Classification 

You do get tha 10 places where it doesn't an addi tional figure is added to form of entertainment that Add itional 
C have to be restaurant, i could be the eating experience to doesn 't come from the food or entertainment n; Q.I 

C E anywhere and somebody has just come in enhance the entertainment. any other aspect of the eating 
2 c 

'n; or whatever, so "We've come, blah blah, environment but that makes :.c 
't:l Q.I to show you In 0:20:00] ." You now? the eating exp rience more c:t C 

Q.I Which IS part of he eating e perience. Intense. 

Can I add something? Yes, to me, it also elements should be true to creating simplicity and comfort 

't:l represen s au hen icity, because they are what they are, authentic is through all elements. relate 
0 cu in 0 he same kind of sizes, more or showing where they come food and elements to beliefs, .2 
'0 less, in shapes, but they are s ill actually form. authenticity also surrounding, location 
c: the way hey are. produces a sense of rust ic, real, .g 

more comfortable . IV 
'u I think if the ideal eating space should 
c. represen au hen icity in terms of the c. 
c:t product, he surrounding. the country 

you' re 10, and whatsoever 
And I thlOk wha makes a food e perience attention to details, all nothing left to chance . service Attentiveness 

B memorable IS the a en Ion to details. elements come together, and management is in control 
c: '" 0 iV everything is conSidered and of the situation . 

paid attention to. 
'0 

And now I ' s beeom actually what is now considered a interest In bringing to the Natural Circle 
t3 sophls iea ed m dlum to have a mar et . sophist ICated th ing (market) everyday what was only in the . 
ro 

now sort of Ii e a farmer's market was previously the norm. past an everyday thing. going .D You 
B wh ich is special. back to the produce, not 
u processed food, going back to ro 
co basic flavours and ingredients . 



II> 
n) 

> c 
t'3 
u 
C 
IU 

CD 

II> 
C 

~ 
=0 
~ 
CIO 
C 

~ 
e: 
c 
o 
u 

VI 

Oii 
t! 
C 
o 
u 

And I 's in erestlng how life has gone 
because mar e s suddenly jus began to 
(eva e a sort of 0:19:18) po e and i 
was much smarter for us 0 go 0 sort of 
smart ood halls. And no tha 's urned 
bac on I elf and having mar e s is 
sophis ica ed. And I 's interes ing ho 
ha 's so of gone round and ... 

m picture IS 1034, and I see his as the 
embodimen of space, hgh and dark, 
beau and depth and imagination 
between heaven and earth, that idea of 
Infinl and, here ore, In the Imaginary 
space for an Ideal ea Ing concept, the 
endless POSSlbl1i les and opportunities. 
So, for me, the elemen s tha define an 
ideal ea Ing space should be a blan 
canvas, so there should be really nothing 
here e cep wha e ant 0 ma e i . 

me, IS pre ty blan canvas. 
So, infinIty, endless, boundless, blan 
canvas, ha's what food and beverage, 
wha - sorry, hat's what ea ing is about, 
so you can ma e i happ n an here, 

And picture 2100 is some hing, is means 
a me conserving or maintaining 

something old Ii e raditlOns for e ample. 
$0 in he perfec eating environment or in 
terms 0 our, he company around you it 
might be for e ample a radl lanai 
Chris mas dinner WIth your amity. So es 
main alnlng old radltlons and conserving 
some hlng of high valu hich is old but 

s uc and the ball Is spinning. So contrast 
of food, Ii e contras of as es. And the 
goal I hin IS th satIsfaction of the 
indIvidual IS ea mg. B cause hat's wha 
food is all abou , IS about sa isfaction. 

And es, hat's I . I mean you 
have to understand, nd out hat the 
person who ould be eating your food is 
100 ing for. And th n au can cook. That's 

ha IS my own opinion on 

circle of Interest and 
preferences in history. markets 
were previously the norm, 
then people preferred the 
smart supermarket, then the 
market has came back as a 
li festyle choice. 

he environment should the 
versatile in letting he 
management/deSigner use it as 
appropn te in each differen t 
occasIOn. management 
persp ctive AND customer 
persp c Ive. a space that can 
be adapted and reused over 
and over. 

infinite poss ibili t ies of creating 
an eating situat ion anywhere 
anytime. 

concentrate and pay attention 
in order to f ind extraord inary 
elements, unusual. interesting 
element. 

maintaining tradit ions or 
elements t hat are valued by 
th Individual. 

contrasts of flavours and 
elements increase customer's 
sa isfaction . understanding 
customer's expectations, 
interests. and recreate them. 
customers seek sat isfaction . 

elements should st imulate 
curios ity so that customers 
want to try them. th rill in not 

nowing whether one will li ke 
something or not. taking a risk. 

circle that brought us back to 
what was previously the norm, 
but has now and elevated 
status sym bol. . 

transfo rming the space 
according to requirements, 
modifications, adaptations. 
infinite possibilities, reusability. 

creating every time something 
new, diverSify. freedom . 

challenge of discovering 
something, active customer, 
not passive. 

bringing back, maintaining links 
to the past (traditions, 
emotions, people, food) . 

contrasts in flavours create 
new possibil ities and surprises . 
customers get satisfaction 
from surprising flavours, not 
necessarily surprising 
situations. expectations should 
be met. 

interest in the unknown, 
interest In th unexpected . 
enjoying having one's curiosity 
stimulated, engaging 
pOSit ively/completely with the 
situation . 
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Natural Circle 

Changes 

Changes 

Curiosity-Discovery 

Predictability 

Cu riosity-Discovery 
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because canoeing is like ou have your 
own dIrectIon in erms of in erpre mg and 
ho you experience the whole ea ing 
expenences baslcall each and everyone 
has heir own opinIon abou the food and 
abou the w ole e penences. Bu then 
you're actuall In eractlng i h the same 

I see an enJoymen of he occasion, I see 
companIonship, he location is rus ic. It 
just happens 0 be in a sort of, I don' 
know, a armhouse envIronment. There's 
happin ss, njoymen. Ther 's a part 
empty pia e which tells ha the food was 
enjoyed. 
I would certainly agree With that because I 
feel ha he person IS the- he customer 
IS he Ii Ie house and hey're beIng 
surrounded and env loped In to an 
envIronment and to ally a en In to he 
womb if you Ii e of he en Ironmen . So 
no hlng else is Important here - they are 
being consumed by the atmosphere 
around hem and trmly embedded in that 
WI hou 00 many dis ractions and feeling 

the same experience is 
in erpreted differently by each 
individual. 

rustic, simple, comfortable 
environment perfect for 
socializa tIon. 

comfortable SI tuation, people 
not warring about posture, 
clothes, et iquette. 

enjoying the reason why 
people are together, enjoying 
bing together. rustic 
elements/environment and 
comfort . 

environment that protects, 
surrounds and pampers. 

concentrating on the other 
p rson might lead into an 
un pected (posit ive) situation 
where to be surprised . 
slt ua ions that can take you 
away fro m the ord inary and 
'bring you to li fe ', make you 
f el alive . 

management/designer should 
be aware of such differences in 
interpretations. 

interest in socializing, people 
relationship. simplicity and 
comport enable customer to 
focus on 
relationships/socialization . 

re laxed atmosphere and 
comfort between people . 

extraordinary is in noticing the 
ordinary .. looking and 
recognizing the extraordinary 
In the every-day. 

focus on people relationships, 
and positive emotions. Rustic 
elements and comfort allow 
people to enjoy 
companionship. 

feeling enveloped in the 
situation/environment. 
abandonment because 
protection and relaxation 

embracing the unexpected and 
seeking to be surprised, 
amazed. 
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People connection 

Comfort 

Possibilities 

People connection 
Comfort 

Immersion 

Possibilities 
Immersion 
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Ith adrenalin. 

Female 1 I can also see a ery I e 
si ua ion. How can I in erpre [SIC) his? 
Yes. I h n I agree h wha Jennifer said 

tha an ideal eating space should have 
a mosphere and should dell er some hing 

for me. 
n home 

ea ing space characterised by 
energy, adrenalin. 

e periment with flavours, 

focus on the occasion, and on 
he person the occasion 

celebrates. 

full enjoying the moment. 

focus on the gestures made 
while cooking. 

restauran t environment are 

00 busy/noisy, there is too 
much distraction. such a busy 
environment spoils the 

si tuation. 

homey environment with close 
friend is perfect to appreciate 

food . 

eating space that transfers 
strong sensations, not settled, 
that evokes strong emotions 

and Inspires a lively situation . 
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Character 
Lively environment 

brake cultural and geographical ?71 
boundaries in food . interest in 
trying something new. 

interest in trying something 
new. 

focus on the reason peop le are 
gathered to together to eat. 

letting go and appreciating the 
moment. 

focus on the cooking, on the 
preparation 

concen trating on own situation 
and people . 

relaxed. comfortable 
environment w ith no 
distractions 

Possibilities 

Immersion 

Focus on food and 
quality 

Comfort 
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Sense of communIty. 

o 

regIon nd ma In some hlng else. which 
is e CI In&. because ou don' need to s a 
In 0 your own boundanes. bu you can 
swap nd develop and ma e something 
else. 

sport people are comfortable 
in simple-homey-relaxed 
environment and honest rustic 
ood. 

focus on each person that 
made possible the production 
o the food and the dish later. 

creat ing something that get's 
people attentIon because they 
enjoy I and they will then 
remember. 

customers who are satisfied 
With the meal will remember 

bou it . 

elements from nature bring 
bac memories/ are interesting 
becaus they can be 
memorable. 

nature provides the elements 
o produce great eating 

situations. 

enjoYing all t hings that nature 

offe rs 

link between doing sports 
(healthy living) and comfort­
relax-simplicity, good food . 

focus on people together. 

focus on people and people's 
contribution 
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People connection 

Appreciation of food 

Importance of getting In Access memories 
people's memory, doing 
something so 
good/incredible/surprising that 
goes into people's memory. 

going into people's memory by 
creating something special, 
really enjoyable . 

brake cultural and geographical 
boundaries in food. interest in 
trying something new. 

memorable is going back to 
basic 
elements/ingredients/flavours 

simplicity of ingredients and 
truthfulness to basiC 
ingredients can produce 
amazing food . 

Access memories 

Access memories 

Possibilities 

Access memories 

Appreciation of food 

Closeness to nature 
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Yes In erms of picture number 2146 I 

share his oplOlon ha a good ood 
e penence should be some, should be 
abou e penencing som hlng ne and 
as Ing n w, ne as e and rylng new 

s rvlce means 0 me; If ou go 
somewhere here ou feel very 

ures of 

com ortable or ou eel ha you can rela 
and forge about everything that's 

II h time. And ou 

companions have the ir own 
opinions II es and dislikes but 
are abl 0 enjoy the all 

sltua ion and try th ings. 

other people too should be 

open 0 new ideas/th ings. 
appreciation of food and how 

i was prepared . 

companion should appreciate 
rylng new food and should 

appreciate eat ing in general. 
companions should look 
forward to be surprised by the 
une pected/ new. 

b ing prepared to anyth ing, 
100 ing fo rward to being 
amazed . 

In erest in trying new f lavours 

combination and new 
Ingred en ts. 

e periment ing creat ing 

peaceful, and relaxed 

a mosphere, w here the service 
ant you to feel relaxed and 

comfortable. fe ling safe. 

positive attitude: companion, 

not holding back but ready to 
what's new. 

togetherness in diving into 
something new, sharing 

passion for food and having 
same approach, liking to be 
surprised . 

wanting to explore the range 
of flavours and combinations 

taking active part in the 

creating of something new and 
being ready to try something 
new 
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People differences 

Possibilities 

People connection 

Sharing and 
generating meaning 

Possibi lities 

Possibilities 

Part of yourself 

(chef/cook): 

Comfort 
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quiet en ironment where 
p ople are rela ed . other's 
rela a ion help achieving one's 
o n relaxa ion and comfort . 

moment of satisfaction after a 
ood meal, when you fee full 

bu no t ired, that can be 
compared w ith the moment 
a er a good laugh 

m als have different 

unpredictability. 

he ideal companion is 
someone who stimulates my 
curiosity, someone who I want 
o dl co ... r . not someone I 
now well. 
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no distractions around . Group Space 

having good eating experience Emotional 
is compared to having a good 
laugh. satisfaction, happiness. 
contentment. 

good food accompanied by 
good company = good 
atmosphere 

focus of variety/d iversity of Variety 
elements . congruence. 

complete involvement in the Immersion 
situation . complete 
appreciation of the situation. 

Possibilities 

looking for t he discovery and People differences 
the unexpected . 

Possibilities 



g not being sure of how 
ill urn out . 

pleasure in the non uniform ity, 
In non perfection, uniqueness 

no repl ica. 

enjoying the unexpected, not 
knowing what emotions will 
emerge. 

the unexpected becomes 
memorable . 

Intriguing noticing differences 
and non congruencies. looking 
for what is unique because not 
perfect 
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Possibilities 

Possibilities 

Possibilities 

Uniqueness 

Uniqueness 
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APPENDIX 7 

Schedule of open ended questions for Study 2. 



DESIGN DIRECTION WORKSHOP - November lSI 2011. 

PARTICIPANT FEEDBACKS 

Group 

Number : 

1. How did the Themes help in th e prod uct ion of your Clusters? (during Step 1: 

CLUSTERS) 

2. What were the issues that cam e up concerning the process of discussing th e 

Themes w ith in the group? 

3. Did you find the Themes understandable and easy to work with? Please comm ent 

on strengths & weaknesses of t he Themes and their descriptions. 

4. What type of backup material do you th ink would have improved your 

understanding of the themes? 

Course (please indicate for example MA Product Design) : 

Gender (please circle) : 
M ale 

Undergraduate degree (please state subject) : 

o. of years of work experience in Design : 

Please circle : Full Time 

Fema l 

If none circle here 

Part Time (Year _ __ ) 
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APPENDIX 8 

Selection of Working sheets from Design Direction Workshop, Study 2 .. 
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GROUP 3 - INTERPRETERS 
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GROUP 4 -INTERPRETERS 
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GROUP 8 - USERS 
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GROUP 10 - USERS 



334 



335 

APPENDIX 9 

Example of worksheet from focus group. Transcription from handwritten worksheet. 



FEMALE 2 

DAV4 

INTERPRETERS 

Frame. 

No more than 6 on a table. Conversation; discretion, my interest meats met; 

manners; culture; appropriate space between people. 

Not important that I know them but I could know them. Level of noise. 

Reflect. 

2146: be taken away-lead; risk; exciting; depth; amazing; unexpected; out of the 

everyday; special. 
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2171: company ... ; likeminded; variables; finish + in progress; rock solid - character; 

self ... 

Share. 
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APPENDIX 10 

Example of worksheet from focus group. Transcription from handwritten worksheet. 



FEMALE 3 

DAV2 

USERS 

Frame. 

338 

My ideal eating space is a place where I can sit comfortably (chairs or sofas, not on 

the ground for a long time or stools). I don't like feeling very hot or too cold. The ideal 

temperature is around 20° C. I prefer well lit places preferably restaurant lit, instead 

of dark places or extremely artificially lit, like fast foods. I enjoy eating in a park where 

I can observe nature around because it makes me feel calm. If it is a closed space I 

prefer large spaces where tables are not every close with each other and are 

decorated with care by their owner (in a modern way or traditional). That's why I 

wouldn't choose a space where the owner doesn't care about the decoration at all 

and everything is irrelevant with each others, without creating an atmosphere. 

Finally, my ideal space is somewhere without too much noise from people chatting 

loudly, loud music or appliances from kitchen. 

Reflect. 

In the image I see penguins walking to the sea. It is like last penguins are following the 

others, in front of the. It is something very common for young people, following the 

mass. They go to a place because it is crowded, even if it is not their ideal place. I find 

this annoying and I don't usually do it except if all the others really want to go. 

Share. 

If it is a close place, a space that is clean and nicely decorated is always preferred by 

customers. Comfortable furniture made from natural materials are more preferred 

instead of artificial, like plastiC, when you try to create an attracting, appealing cosy 

space. 

Be 

.[ 
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