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And it’s interesting how life has gone
because markets suddenly just began to
[evoke a sort of 0:19:18] poverty and it
was much smarter for us to go to sort of
smart food halls. And now that’s turned
back on itself and having markets is
sophisticated. And it’s interesting how
that’s sort of gone round and...

circle of interest and
preferences in history. markets
were previously the norm,
then people preferred the
smart supermarket, then the
market has came back as a
lifestyle choice.

circle that brought us back to
what was previously the norm,
but has now and elevated
status symbol..

Natural Circle

Blanc canvas

my picture is 1034, and | see this as the the environment should the transforming the space Changes
embodiment of space, light and dark, versatile in letting the according to requirements,

beauty and depth and imagination management/designer use it as | modifications, adaptations.

between heaven and earth, that idea of appropriate in each different infinite possibilities, reusability.

infinity and, therefore, in the imaginary occasion. management

space for an ideal eating concept, the perspective AND customer

endless possibilities and opportunities. perspective. a space that can

So, for me, the elements that define an be adapted and reused over

ideal eating space should be a blank and over.

canvas, so there should be really nothing

there except what we want to make it.

So you bring together the elements

yourself for the particular occasion, for

the different people involved, for the

mind-set that you're trying to establish.

So it should be a blank canvas and this, for

me, is pretty blank canvas.

So, infinity, endless, boundless, blank infinite possibilities of creating creating every time something Changes

canvas, that's what food and beverage,
what - sorry, that’s what eating is about,
50 you can make it happen anywhere,
anytime, as you want it.

an eating situation anywhere
anytime.

new, diversify. freedom.

Challenge

Something out of the extraordinary is in
there. Not necessarily can you see it. But
if you go in to the depths far enough, if
you investigate, research, you'll find
something.

concentrate and pay attention
in order to find extraordinary
elements, unusual, interesting
element.

challenge of discovering
something, active customer,
not passive.

Curiosity-Discovery

Conserving traditions

And picture 2100 is something, is means
to me conserving or maintaining
something old like traditions for example.
So in the perfect eating environment or in
terms of your, the company around you it
might be for example a traditional
Christmas dinner with your family. So yes
maintaining old traditions and conserving
something of high value which is old but
still important.

maintaining traditions or
elements that are valued by
the individual.

bringing back, maintaining links
to the past (traditions,
emotions, people, food).

Contrasts

| read it as a contrast. Green, the word is
stuck and the ball is spinning. So contrast
of food, like contrast of tastes. And the
goal | think is the satisfaction of the
individual is eating. Because that’s what
food is all about, is about satisfaction.

And yes, that’s it. | mean you
have to understand, find out what the
person who would be eating your food is
looking for. And then you can cook. That's
my idea.

contrasts of flavours and
elements increase customer's
satisfaction. understanding
customer's expectations,
interests, and recreate them.
customers seek satisfaction.

contrasts in flavours create
new possibilities and surprises.
customers get satisfaction
from surprising flavours, not
necessarily surprising
situations. expectations should
be met.

Predictability

Curiosity

And | look at the hole, it seems, makes me
very curious, you know? | want to try, so
there's curiosity there. And on the other
hand, I’m looking at, or no, you know, it’s
very massive, big environment and you
know. If | try this, will | get satisfaction
from it, or not? That is my own opinion on
the picture.

elements should stimulate
curiosity so that customers
want to try them. thrill in not
knowing whether one will like
something or not, taking a risk.

interest in the unknown,
interest in the unexpected.
enjoying having one's curiosity
stimulated, engaging
positively/completely with the
situation.

Curiosity-Discovery
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Different interpretations

because canoeing is like you have your
own direction in terms of interpreting and
how you experience the whole eating
experiences basically each and everyone
has their own opinion about the food and
about the whole experiences. But then
you're actually interacting with the same
sea which is you're interacting with the
same food and with the same service but
with own individual interpretation of the
whole experience and the food.

the same experience is
interpreted differently by each
individual.

management/designer should
be aware of such differences in
interpretations.

Easy going

This is [?? 0:15:36) make me pick this
picture [??] | see people, togetherness,
some parts look sociable. There’s no real
structure there, you know, it’s very very
rustic, you know. It looks like maybe one,
two, three, only four sitting there, you
know. People sitting on the floor, some
standing and you know.

It's a sort of place | would go
for companionship like in terms of the
environment and you know it’s like | say
very rustic and you know there’s no, you
know sociable event, every day place you
can really, you can go, you know.

rustic, simple, comfortable
environment perfect for
socialization.

interest in socializing, people
relationship. simplicity and
comport enable customer to
focus on
relationships/socialization.

People connection

Even look at that, even someone, they are
leaning to the next person, the next
person’s resting. They don’t really, they're
not even worried about what they on, you
know. Like look at that, sitting on the floor
with his suit, you know? Smartly dressed
but sitting on the floor [?? 0:23:12].

comfortable situation, people
not warring about posture,
clothes, etiquette.

relaxed atmosphere and
comfort between people.

Comfort

Enjoyment

Yes and it has cheerfulness and those are
all sort of aspects. Whether that makes it
for me ideal or not, | don’t know. But
certainly an extraordinary because
although like we eat every day food, we
see so many sunsets but we might not see
them every day because if you look [??
0:09:43). But you know those sunsets,
some of them they are extraordinary.

extraordinary is in noticing the
ordinary.. looking and
recognizing the extraordinary
in the every-day.

Possibilities

| see an enjoyment of the occasion, | see
companionship, the location is rustic. It
just happens to be in a sort of, | don’t
know, a farmhouse environment. There’s
happiness, enjoyment. There’s a part
empty plate which tells that the food was
enjoyed.

enjoying the reason why
people are together, enjoying
being together. rustic
elements/environment and
comfort.

focus on people relationships,
and positive emotions. Rustic
elements and comfort allow
people to enjoy
companionship.

People connection
Comfort

Envelopment

| would certainly agree with that because |
feel that the person is the- the customer
is the little house and they're being
surrounded and enveloped in to an
environment and totally taken in to the
womb if you like of the environment. So
nothing else is important there — they are
being consumed by the atmosphere
around them and firmly embedded in that
without too many distractions and feeling
warm and comfortable and secure.

environment that protects,
surrounds and pampers.

feeling enveloped in the
situation/environment.
abandonment because
protection and relaxation

Immersion

Excitement

The other one is this - | suppose when
you, not talk about the food but just think
about persons, people, that is something
to be led away into a really amazing,
unexpected, not every day kind of
scenario. The extra ordinary.

There is a level of excitement,
maybe a risk that is although you sit in
your chair, you're taken away into really
another room. And that it makes you
aware of actually “Hey I'm alive."”

concentrating on the other
person might lead into an
unexpected (positive) situation
where to be surprised.
situations that can take you
away from the ordinary and
'bring you to life', make you
feel alive.

embracing the unexpected and
seeking to be surprised,
amazed.

Possibilities
Immersion
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in terms of the ideal eating space is this

rugby field is kind of like an open field and
excitement atmosphere on it, that’s what
| think it is. Open field but with adrenalin.

Female 1: | can also see a very lively
situation. How can | interpret [sic] this?
Yes, | think | agree with what Jennifer said
that an ideal eating space should have
atmosphere and should deliver something
and here on this picture you can see the
adrenalin, you can see the power and the
energy and, yes, this is an important
element of a good eating space that it has
somehow character and energy in it.

eating space characterised by
energy, adrenalin.

eating space that transfers
strong sensations, not settled,
that evokes strong emotions
and inspires a lively situation.

Character
Lively environment

Experimentation

But of course then what you get is the
cross boundary development of people
using a bit from their culture, and a bit
from that culture, from that region, that
region and making something else, which
is exciting, because you don’t need to stay
into your own boundaries, but you can
swap and develop and make something
else.

brake cultural and geographical
boundaries in food. interest in
trying something new.

({4

People think that recipes — that they only
can cook by a recipe, but recipes were
actually borne out of somebody just
putting a bit of this and a bit of that and a
bit of other, and then somebody said to
them, “Well you'd better write that down
because I'd like to copy it,” but actually it
was usually experimentation;

experiment with flavours,

interest in trying something
new.

Possibilities

Focus on
occasion

And that 2163 suggests to me that
perhaps the food is not quite so important
in this one but it’s the occasion and there
is a person within that occasion that has
more relevance. The food will have an
importance but in this occasion it's not as
important.

focus on the occasion, and on
the person the occasion
celebrates.

focus on the reason people are
gathered to together to eat.

Focus on situation

So what | can see here on this picture is
someone on this kayak or canoe who's
just enjoying the sunrise without needing
anything else just enjoying the situation
to the fullest without wanting to be
anywhere else or doing anything
different. Just kind of go with the flow,
yes and enjoy the situation to the fullest.

fully enjoying the moment.

letting go and appreciating the
moment.

Immersion

Gestures

You know, you take that amount and you
put it in there, and you take that amount
and put it in there, and et voila, you have
something. It's in the presentation.

focus on the gestures made
while cooking.

focus on the cooking, on the
preparation

Focus on food and
quality

Home, relax

But | actually find that restaurants are
overblown and mess you around. You
have to sit with people you don’t
necessarily, you're not enjoying the
experience, the kids are throwing their
food on the floor. | don’t know, it spoils it
for me.

restaurant environment are
too busy/noisy, there is too
much distraction. such a busy
environment spoils the
situation.

concentrating on own situation
and people.

So for me | prefer to me in my own home
ideally now, extraordinary eating would
be to be in my home

homey environment with close
friend is perfect to appreciate
food.

relaxed, comfortable
environment with no
distractions

Comfort
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Interaction with
people

but these guys, in terms of culture and
sport, perhaps, if you link them to
footballers, these guys are probably more
apt to go to a hotel in the country and get
involved with people who would like to sit
around a table and talk about good food,
culture in the background but a
provenance, it could be golf.

sport people are comfortable
in simple-homey-relaxed
environment and honest rustic
food.

link between doing sports
(healthy living) and comfort-
relax-simplicity, good food.

Sense of community.

focus on people together.

People connection

quite brief.

2
&
g
% | The people involved in outsourcing those focus on each person that focus on people and people's Appreciation of food
8 | ingredients from the people that's made possible the production contribution
‘: involved in making and producing it from of the food and the dish later.
= | the people that’s delivering the service.
think the memorability of a situation, and eating situation is importance of getting in Access memories
that's what does when the eating extraordinary when we people's memory, doing
experience becomes extraordinary. remember it. something so
good/incredible/surprising that
goes into people's memory.
If you find a way that makes that creating something that get's going into people's memory by | Access memories
% experience memorable, you find a way to people attention because they creating something special,
© | getinto people’s minds and they will enjoy it and they will then really enjoyable.
8 enjoy it, they remember you, of the remember.
§ experience they had, and that's it. It's

like taking similar points anyway because
you know extraordinary experience when
it comes to eating is, to me it's just [??
0:03:47) satisfaction and memorable. You
know, so satisfied with it and there’s
something very memorable.

customers who are satisfied
with the meal will remember
about it.

Access memories

Mixing, break
boundaries

But of course then what you get is the
cross boundary development of people
using a bit from their culture, and a bit
from that culture, from that region, that
region and making something else, which
is exciting, because you don’t need to stay
into your own boundaries, but you can
swap and develop and make something
else.

brake cultural and geographical
boundaries in food. interest in
trying something new.

Possibilities

Mother nature

In terms of extraordinary eating, what
draws me into this picture is | see [nature
is 0:07:53), | see organic again. | see
happiness and, | mean looking at the
[basket 0:08:08], it looks like very very
harvesting, like harvests it in. And that
brings [links to like 0:08:17] something
very memorable, you know?

elements from nature bring
back memories/are interesting
because they can be
memorable.

memorable is going back to
basic
elements/ingredients/flavours

Access memories

There is, | was trying to think of an
expression that Marco Pierre White has
when he talks with cooks but everything is
provided by Mother Nature and for me
Mother Nature there is providing the
great experience.

nature provides the elements
to produce great eating
situations.

simplicity of ingredients and
truthfulness to basic
ingredients can produce
amazing food.

Appreciation of food

There are some animals in there as well
too. So there’s an enjoyment with nature.
And there are animals in there too which
relate to food.

enjoying all things that nature
offers

Closeness to nature
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Okay in my opinion in the picture 2176 in
terms of how would you define an ideal
companion during an imaginary new
eating experience for me this water, this
space represent the openness of two
people with how they experience of the
whole new eating experience is. Canoeing
for me you have your own individual
opinion but then you're enjoying the
whole experience

companions have their own
opinions likes and dislikes but
are able to enjoy the all
situation and try things.

positive attitude: companion,
not holding back but ready to
what's new.

People differences

In terms of the image 2100 the ideal
eating situation the fish symbolise a fresh
new idea like that probably the whole
setting of the ideal eating situation in
terms of other people around you is you
want people to be open to the new idea
of trying new food, fresh food and
appreciate how you know the hardship of
preparing food. And yes that's it.

other people too should be
open to new ideas/things.
appreciation of food and how
it was prepared.

Possibilities

First | want to explain my ideal companion
during a new eating situation it should be

companion should appreciate
trying new food and should

togetherness in diving into
something new, sharing

People connection

stressing you out all the time. And you
feel this kind of peaceful surrounding and
people want you to feel like this. So this is
why | have chosen this picture.

5 open to new ideas of trying food, has to appreciate eating in general. passion for food and having Sharing and
c | love food, enjoy it and appreciate culinary | companions should look same approach, liking to be generating meaning
‘3 experience. And then the second, the forward to be surprised by the | surprised.
@ | picture that | choose for that is this one. unexpected/new.
O | Picture 2146 this image represents two
people that are for a new adventure it
seems like that they're observing the view
and all that. And what awaits them with
their new experience both uncertainty
and excitement.
So for me that 2146 does embody being prepared to anything, Possibilities
someone who wants to try almost an out looking forward to being
of the world experience and yes that amazed.
would be worth trying.
Yes in terms of picture number 2146 | interest in trying new flavours wanting to explore the range Possibilities
share this opinion that a good food combination and new of flavours and combinations
experience should be some, should be ingredients.
about experiencing something new and
tasting new, new taste and trying new
tastes. And new spices, new mixtures of
herbs or different ingredients.
| love experimentation, so for me I'm experimenting creating taking active part in the Part of yourself
always interested in having a go, something new. creating of something new and | (chef/cook):
being ready to try something
new
| have chosen this picture because to me peaceful, and relaxed Comfort
it represents a very peaceful situation and | atmosphere, where the service
a very quiet environment where you wants you to feel relaxed and
w | could enjoy and relax and feel safe. comfortable. feeling safe.
% And this is what high quality
% service means to me; if you go
_;~ somewhere where you feel very
'7'3 comfortable or you feel that you can relax
% | and forget about everything that's
o
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and at the same time it represents a very
calm situation, a very enjoyable relaxing
atmosphere, yes this is what |, what
represents a perfect situation to me
because if you're somewhere where it's
too noisy and people are shouting and
discussing loudly and yes this might make
you feel uncomfortable and not really, yes
you might not enjoy the situation as much
as if you do when you're surrounded by
people who are also enjoying their meal
and who are also trying to relax and... Yes
so this is why | chose this picture.

quiet environment where
people are relaxed. other's
relaxation help achieving one's
own relaxation and comfort.

no distractions around.

Group Space

Positive feelings

| read this as a sort of double whammy.
because | think both have a notion of
cheerfulness, and once you had a good
meal, it’s uplifting, and both of them do
that in the same way, that sort of moment
of saturation, but not exhaustion. And
that sort of feeling when you've had a
good laugh, a bit of a bellyache but not
painful. So you notice your belly.

moment of satisfaction after a
good meal, when you fee full
but not tired, that can be
compared with the moment
after a good laugh

having good eating experience
is compared to having a good
laugh. satisfaction, happiness.
contentment.

Emotional

And my feeling about an ideal eating
situation is happy, good people, an
atmosphere, a good atmosphere,

good food accompanied by
good company = good
atmosphere

Relationship between
elements

Yes, the cubs. | look at the different
different parts of the main male, in
relation to the main male, yes? And is
very very catchy. So that's what really
draws me into it.

meals have different
components that make a
whole.

focus of variety/diversity of
elements. congruence.

Variety

Total
involvement

The body is here but the mind is
completely, in a completely different
world and to me a perfect or an ideal
situation is where the people are in this
situation 100% when they are enjoying
the situation i.e. the food, the company,
whatsoever. But they are 100% there.

complete involvement in the
situation. complete
appreciation of the situation.

Immersion

Unexpected

it has some sort of notion that is not
predictable.

unpredictability.

Possibilities

And there was something about it that |
would say it's curiosity. When | go into a
scenario and eat with people, what should
stimulate me and curiosity would be
wanting to find out more, widening my
horizon, being surprised and the notion of
the unexpectedness.

The large hand and the small
hand in each other, the 2137, | read as
something that is protective, that is
nurturing, that is all about knowing,
because | would say that looks like a
parent child kind of image. And in that
respect it's not so much as something |
would choose for an ideal partner
companion to eat together because it is
so much about the every day, the
commonness, the something that...

the ideal companion is
someone who stimulates my
curiosity, someone who | want
to discover. not someone |
know well.

looking for the discovery and
the unexpected.

People differences

Possibilities
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And it’s about expectations. | mean right
now we don’t know whether it will fall
into the hole, we don't know exactly what
it is. So there’s also an understanding for
me in there how it will feel.

How it will feel is i.e. to be in
the hole, me as the ball in there, will it be
cosy or whatever else, or for me as a
putter, you know. Will it be “Yes!” Or “Oh
no.” Do | like it; don't | like it? That sort of
thing.

enjoying not being sure of how
things will turn out.

enjoying the unexpected, not
knowing what emotions will
emerge.

Possibilities

To me this picture presents nothing
ordinary. It seems to be a bit, yes very
chaotic. And at the same time very
enjoyable. So a good food experience
might not always be what you expect.
And at the same time is unique and
special. And yes, might leave memories
for a life time.

enjoying not knowing the
outcome. the unexpected
creates a unique and special
situation. this becomes
memorable.

the unexpected becomes
memorable.

Possibilities

Uniqueness

But | also see in there something that is
about uniqueness. That are different
components but not all need to fit into
each other. That's how | read the images.
And sometimes that could be just causing
a good tension. It’s not a conflict, they're
not fighting each other but they’re not
agreeing. They're not — they're
complementary but not fitting in each
other.

when not all elements fit
together, when there is no
complete coherence, this can
be unique causing a positive
tension.

intriguing noticing differences

and non congruencies. looking
for what is unique because not
perfect

Possibilities

But | concur with you that there is the
non-formity = not the variables, this is
about that they are not equal. That |
think, the organicness, the sort of yes,
uniqueness in their shapes and forms that
they are saturated, they are quite...

pleasure in the non uniformity,
in non perfection, uniqueness

Uniqueness

So it becomes like a fragile engine that is
50 highly tuned, you know. And that could
be also something that you don’t get
every day, you don’t see that every day.
So those sort of memorable [?? 0:06:30].

So the notion of
uniqueness, that comes through it. | don’t
think there are any two prints like that,
any two paintings like this. They are
handmade, they are specially - they come
from one source, from one origin.

appreciating the uniqueness of
something that has no double,
no replica.

Uniqueness
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APPENDIX 7

Schedule of open ended questions for Study 2.



DESIGN DIRECTION WORKSHOP — November 15, 2011.

PARTICIPANT FEEDBACKS

32A

Group
Number:

1. How did the Themes help in the production of your Clusters? (during Step 1:

CLUSTERS)

2. What were the issues that came up concerning the process of discussing the

Themes within the group?

3. Did you find the Themes understandable and easy to work with? Please comment
on strengths & weaknesses of the Themes and their descriptions.

4. What type of backup material do you think would have improved your

understanding of the themes?

Course (please indicate for example MA Product Design):

Gender (please circle):

Male Female

Undergraduate degree (please state subject):

No. of years of work experience in Design:

If none circle here

Please circle:

Full Time Part Time (Year




327

APPENDIX 8

Selection of Working sheets from Design Direction Workshop, Study 2..
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GROUP 3 — INTERPRETERS
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GROUP 4 — INTERPRETERS
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GROUP 8 - USERS
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GROUP 10— USERS
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APPENDIXS

Example of worksheet from focus group. Transcription from handwritten worksheet.
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FEMALE 2
DAY 4
INTERPRETERS

Frame.

No more than 6 on a table. Conversation; discretion, my interest meats met;
manners; culture; appropriate space between people.

Not important that | know them but | could know them. Level of noise.

Reflect.

2146: be taken away-lead; risk; exciting; depth; amazing; unexpected; out of the
everyday; special.

2171: company ...; likeminded; variables; finish + in progress; rock solid — character;
self ...

Share.



337

APPENDIX 10

Example of worksheet from focus group. Transcription from handwritten worksheet.
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FEMALE 3
DAY 2
USERS

Frame.

My ideal eating space is a place where | can sit comfortably (chairs or sofas, not on
the ground for a long time or stools). | don’t like feeling very hot or too cold. The ideal
temperature is around 20° C. | prefer well lit places preferably restaurant lit, instead
of dark places or extremely artificially lit, like fast foods. | enjoy eating in a park where
I can observe nature around because it makes me feel calm. If it is a closed space |
prefer large spaces where tables are not every close with each other and are
decorated with care by their owner (in a modern wa{t or traditional). That’s why |
wouldn’t choose a space where the owner doesn’t care about the decoration at all
and everything is irrelevant with each others, without creating an atmosphere.
Finally, my ideal spacé is somewhere without too much noise from people chatting
loudly, loud music or appliances from kitchen.

Reflect.

In the image | see penguins walking to the sea. It is like last penguins are following the
others, in front of the. It is something very common for young people, following the
mass. They go to a place because it is crowded, even if it is not their ideal place. | find
this annoying and I don’t usually do it except if all the others really want to go.

Share.

Ifitis a close place, a space that is clean and nicely decorated is always preferred by
customers. Comfortable furniture made from natural materials are more preferred
instead of artificial, like plastic, when you try to create an attracting, appealing cosy

space.
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