Workﬂow: Annotated pdf, CrossRef and tracked changes

PROOF COVER SHEET
Journal acronym: RCEL
Author(s):
Andrew F. Cooper, Hugo Dobson and Mark Wheeler
Article title:
Article no:
Enclosures:

Non-western celebrity politics and diplomacy: introduction
1311509
1) Query sheet
2) Article proofs

Dear Author,
1. Please check these proofs carefully. It is the responsibility of the corresponding
author to check these and approve or amend them. A second proof is not normally
provided. Taylor & Francis cannot be held responsible for uncorrected errors, even if
introduced during the production process. Once your corrections have been added to
the article, it will be considered ready for publication.
Please limit changes at this stage to the correction of errors. You should not make trivial
changes, improve prose style, add new material, or delete existing material at this stage.
You may be charged if your corrections are excessive (we would not expect corrections
to exceed 30 changes).
For detailed guidance on how to check your proofs, please paste this address into a new
browser window: http://journalauthors.tandf.co.uk/production/checkingproofs.asp
Your PDF proof ﬁle has been enabled so that you can comment on the proof directly
using Adobe Acrobat. If you wish to do this, please save the ﬁle to your hard disk ﬁrst.
For further information on marking corrections using Acrobat, please paste this address
into a new browser window: http://journalauthors.tandf.co.uk/production/acrobat.asp
2. Please review the table of contributors below and conﬁrm that the ﬁrst and last
names are structured correctly and that the authors are listed in the correct order
of contribution. This check is to ensure that your name will appear correctly online and
when the article is indexed.
Sequence

Preﬁx

Given name(s)

Surname

1

Andrew F.

Cooper

2

Hugo

Dobson

3

Mark

Wheeler

Suﬃx

Queries are marked in the margins of the proofs, and you can also click the hyperlinks
below.
Content changes made during copy-editing are shown as tracked changes. Inserted text
is in red font and revisions have a red indicator ©. Changes can also be viewed using
the list comments function. To correct the proofs, you should insert or delete text
following the instructions below, but do not add comments to the existing tracked
changes.

AUTHOR QUERIES
General points:
1.

2.
3.

4.

5.

6.

Permissions: You have warranted that you have secured the necessary written
permission from the appropriate copyright owner for the reproduction of any
text, illustration, or other material in your article. Please see
http://journalauthors.tandf.co.uk/permissions/usingThirdPartyMaterial.asp.
Third-party content: If there is third-party content in your article, please check
that the rightsholder details for re-use are shown correctly.
Aﬃliation: The corresponding author is responsible for ensuring that address
and email details are correct for all the co-authors. Aﬃliations given in the
article should be the aﬃliation at the time the research was conducted. Please
see http://journalauthors.tandf.co.uk/preparation/writing.asp.
Funding: Was your research for this article funded by a funding agency? If so,
please insert ‘This work was supported by <insert the name of the funding
agency in full>’, followed by the grant number in square brackets ‘[grant
number xxxx]’.
Supplemental data and underlying research materials: Do you wish to
include the location of the underlying research materials (e.g. data, samples or
models) for your article? If so, please insert this sentence before the reference
section: ‘The underlying research materials for this article can be accessed at
<full link> / description of location [author to complete]’. If your article
includes supplemental data, the link will also be provided in this paragraph.
See <http://journalauthors.tandf.co.uk/preparation/multimedia.asp> for further
explanation of supplemental data and underlying research materials.
The CrossRef database (www.crossref.org/) has been used to validate the
references. Changes resulting from mismatches are tracked in red font.

AQ1

Please note that the ORCID for Dobson Hugo has been created from information provided through CATS. Please correct if this is inaccurate.

AQ2

The disclosure statement has been inserted. Please correct if this is inaccurate.

AQ3

The CrossRef database (www.crossref.org/) has been used to validate the
references. Mismatches between the original manuscript and CrossRef are
tracked in red font. Please provide a revision if the change is incorrect. Do
not comment on correct changes.

AQ4

The sentence has been changed to “The project set out to explore …”. Please
check the change conveys the intended meaning or amend

AQ5

Please provide a page number for the quotation beginning ‘interpersonal
activities stemming from …’

AQ6

The sentence has been changed to “We now talk about celebrity politicians …”. Please check the change conveys the intended meaning or amend

AQ7

Please conﬁrm italics appear in original text, or change statement to “emphases
added”

AQ8

The sentence has been changed to “Putin represents an excellent example …”.
Please check the change conveys the intended meaning or amend

AQ9

The sentence has been changed to “In tackling this question, Jones …”. Please
check the change conveys the intended meaning or amend

How to make corrections to your proofs using Adobe Acrobat/Reader
Taylor & Francis oﬀers you a choice of options to help you make corrections to your
proofs. Your PDF proof ﬁle has been enabled so that you can mark up the proof directly
using Adobe Acrobat/Reader. This is the simplest and best way for you to ensure that
your corrections will be incorporated. If you wish to do this, please follow these
instructions:
1. Save the ﬁle to your hard disk.
2. Check which version of Adobe Acrobat/Reader you have on your computer. You can
do this by clicking on the “Help” tab, and then “About”.
If Adobe Reader is not installed, you can get the latest version free from http://get.
adobe.com/reader/.
3. If you have Adobe Acrobat/Reader 10 or a later version, click on the “Comment” link at
the right-hand side to view the Comments pane.
4. You can then select any text and mark it up for deletion or replacement, or insert new
text as needed. Please note that these will clearly be displayed in the Comments pane
and secondary annotation is not needed to draw attention to your corrections. If you
need to include new sections of text, it is also possible to add a comment to the proofs.
To do this, use the Sticky Note tool in the task bar. Please also see our FAQs here:
http://journalauthors.tandf.co.uk/production/index.asp.
5. Make sure that you save the ﬁle when you close the document before uploading it to
CATS using the “Upload File” button on the online correction form. If you have more
than one ﬁle, please zip them together and then upload the zip ﬁle.
If you prefer, you can make your corrections using the CATS online correction form.
Troubleshooting
Acrobat help: http://helpx.adobe.com/acrobat.html
Reader help: http://helpx.adobe.com/reader.html
Please note that full user guides for earlier versions of these programs are available from
the Adobe Help pages by clicking on the link “Previous versions” under the “Help and
tutorials” heading from the relevant link above. Commenting functionality is available
from Adobe Reader 8.0 onwards and from Adobe Acrobat 7.0 onwards.
Firefox users: Firefox’s inbuilt PDF Viewer is set to the default; please see the following
for instructions on how to use this and download the PDF to your hard drive:
http://support.mozilla.org/en-US/kb/view-pdf-ﬁles-ﬁrefox-without-downloadingthem#w_using-a-pdf-reader-plugin

CELEBRITY STUDIES, 2017
http://dx.doi.org/10.1080/19392397.2017.1311509

CULTURAL REPORT

Non-western celebrity politics and diplomacy: introduction
Andrew F. Coopera, Hugo Dobson

b

and Mark Wheelerc

a

Balsillie School of International Aﬀairs and Department of Political Science, University of Waterloo,
Waterloo, Canada; bSchool of East Asian Studies, The University of Sheﬃeld, Sheﬃeld, UK; cSchool of Social
Sciences, London Metropolitan University, London, UK

AQ1

AQ4

AQ5

The origins of the speciﬁc project featured in this Cultural Report lie in a larger scale project
funded by the Arts and Humanities Research Council and based at the White Rose East Asia
Centre at the Universities of Leeds and Sheﬃeld. The project set out to explore the inﬂuence
and roles of a range of informal political actors such as former leaders, political spouses and
celebrity diplomats, to name but a few, across both the domestic and international levels of
analysis in three regions of the world: East Asia, Russia and the Arab World.
Over recent years increased attention has been devoted to the informal aspects of
politics and power, with a privileging of the role played by a range of unoﬃcial actors,
often hyper-empowered individuals (Cooper 2014), with no formal status in either statebased organisations or the established structure of non-governmental organisations and
international civil society.
Political scientists have long been interested in the informal side of politics, with the
main focus directed to how unwritten but accepted rules of the game guide the structure
of decision-making. Pike (2000) deﬁnes informal politics as ‘interpersonal activities stemming from a tacitly accepted, but unenunciated, matrix of political attitudes existing
outside the framework of legal government, constitutions, bureaucratic constructs and
similar institutions’. In a similar vein, Dittmer (2000, p. 292) stretches the deﬁnition to
argue that ‘informal politics consists of the use of nonlegitimate means (albeit not
necessarily illegal) to pursue public ends’. Examples beyond the West include the informal
aspects of electoral politics in Japan and leadership succession in post-Mao China.
What this traditional literature lacks, however, is an appreciation of agency by diverse
sources outside as well as inside government. For example, there have been growing
concerns about how changes in global communications have reconﬁgured public
diplomacy. In particular, diplomatic norms have been challenged by the nature of
media coverage, which has expanded with the rise of 24/7 global news programming
and led to a decentralisation and fragmentation of opinion. Moreover, the rise of social
media networks places a greater emphasis on interactive and person-to-person communications. These developments have placed global concerns on the popular agenda
and have led to the emergence of a ‘new public diplomacy’ in the wake of alternative
communications through which not only states, but also non-state actors and civil
society organisations, have promoted cultural interchanges to mobilise public interest
and advance their causes.
CONTACT Andrew F. Cooper

acooper@waterloo.ca
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From this perspective, Cultural Studies generally – and Celebrity Studies in particular –
has a great deal to oﬀer by going around the traditional bias of International Relations
literature, which deems the activities by actors ‘lacking the status of diplomatic representatives’ to be ‘marginal’ in performance (Johnston 1971). What is more, much of the
emphasis remains on the vertical not the horizontal dimension. That is to say, rather
than broadening the debate to highlight the richness of the proﬁle of celebrities in the
twenty-ﬁrst century, there is a concentration on so-called quasi-diplomacy through
para-national or sub-national units within the state structure.
With this ﬁxed set of boundaries in mind, an international conference was held at the
University of Sheﬃeld in January 2015, which led to the emergence of three speciﬁc
groups looking at: informal political actors in Japan; the role of think tanks in Russia, East
Asia and the Arab World; and celebrity politics in Russia, East Asia and the Arab World.
This Cultural Report provides important snapshots of the ﬁnal group that met again in
January 2016 to deepen the thematic exploration.
Not only has our understanding of politics and diplomacy developed beyond the
usual suspects of government representatives to embrace informal actors, this understanding has also been enhanced both empirically and conceptually over recent years
by the recognition of the multi-dimensional salience of celebrities (Cooper 2008,
Wheeler 2013, Brockington 2014). We now talk about celebrity politicians, celebrity
diplomats and political celebrities, and apply categories such as CP1 (essentially politicians who instrumentalise aspects of celebrity) and CP2 (celebrities typiﬁed by U2’s Bono
who enter into the ﬁeld of politics and international diplomacy; see Street 2004). In turn,
celebrity activists have shifted the focus away from state-directed types of political
discourse to bring attention to more cosmopolitan concerns related to global citizenship
and mutual solidarity.
Most vocally, Cooper (2008, p. 2) maintains that if public diplomacy is married to
more open-ended versions of agency, then traditional forms of state-centric diplomacy
are eroded even further. He argues that celebrity diplomacy creates a new ‘space’ in
which celebrities provide a conduit between public and foreign aﬀairs to overcome the
‘disconnect’ which has occurred as oﬃcial diplomats have sought to husband information rather than share it (Cooper 2008, pp. 113–114). Consequently, celebrities can
provide points of identiﬁcation to mobilise public opinion for diplomatic reform.
Still, as illuminating as the literature has been, the focus has continued to be placed
on celebrity diplomats, politicians and politicised celebrities from a Western European
and North American background. As part of the last substantial chapter of his book on
Celebrity Diplomacy, Cooper (2008, p. 111) looks beyond the Anglosphere by including
celebrities such as Pavarotti and Claudia Schiﬀer, and in this process embraces Japan’s
Kuroyanagi Tetsuko and Senegal’s Youssou N’Dour, but ultimately ‘conﬁrms the tight
grip of the model of celebrity diplomacy found in the Anglosphere’. The grip of
structural barriers (language, access to the entertainment/publicity machine in
London, New York and Los Angeles) commonly trumps the power of agency.
Yet, more recently, Lisa Ann Richey’s (2016) edited collection Celebrity
Humanitarianism and North–South Relations: Politics, Place and Power has paid attention
to the Global South as a ‘place’ wherein celebrities intervene into humanitarian processes and an environment that generates southern stars who engage in philanthropy.
For Richey, celebrity humanitarianism provides a means through which to critically
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investigate the diverse and multiple relations – aid economics, the representation of the
‘other’ and new alliances – that facilitate the linkages between the North and South:

AQ7

AQ8

AQ9

By investigating one of the most mediatised and distant representations of humanitarianism
(the celebrity intervention) from a perspective of contextualisation … [this analysis] underscores the importance of context in understanding humanitarianism. We examine politics to
understand how values are linked with authority in global constellations of humanitarian
helping, and in local recipient environments. We investigate the importance of place and
context … Celebrity interventions provide an empirical focus point for studying the relations of power that may be reproduced or disputed. (Richey 2016, p. 3; original emphases)

Therefore, this issue’s Cultural Report resonates strongly with the overarching rationale of bringing the relatively obscure into relief within the ﬁeld, and introducing nonwestern examples into the discussion of celebrity politics and diplomacy. To this end,
the project brings together a range of contributors from a variety of backgrounds that
cross geographical and disciplinary boundaries. In ﬁlling this gap, Area Studies scholars
come into their own.
In expanding the vista of Celebrity Studies, nonetheless, the hold of the state remains
strong. By expanding the geographic focus to Russia, Adrian Campbell and Elena
Denezhkina of the University of Birmingham in the UK place the conceptual attention
on a dominant politician celebrity in the shape of President Vladimir Putin. Putin
represents an excellent example of a CP1 politician who utilises elements of both
fame and celebrity, a phenomenon that can overlap with but can be understood to
function very diﬀerently outside the West. Campbell and Denezhkina trace the process
by which political celebrity in 2010 was synonymous with Obama (Kellner 2010) but by
2016 had become synonymous with Putin, previously regarded as projecting the image
of a mere technocrat. The rise of ‘Brand Putin’ represents a considerable shift in the cult
of political personality within Russia. Whereas through the transition from the Soviet
Union to the Russian Federation images, artefacts and slogans were targeted at western
audiences, Putin’s celebrity status appeals directly to a Russian audience either at home
or overseas, whether it be managed or spontaneous, and stresses an underdog narrative
behind both Putin and Russia’s rise. This process demonstrates clearly that diﬀerent
country contexts matter – the overarching theme of this Cultural Report.
Marc Owen Jones of Exeter University in the UK shifts our attention to the Arab
World, and the small Gulf kingdom of Bahrain in particular. Despite a conservative
crackdown since 2011, a string of high-proﬁle western celebrities have visited Bahrain
thereby helping to improve the kingdom’s image and participating in its nationbranding strategy, whilst also prompting outrage from the opposition. By looking at
this phenomenon, Jones raises questions such as when do celebrities move to become
public diplomats in contested situations, with serious implications for the elasticity of
the concept ‘celebrity diplomacy’? The stereotypical image of celebrity diplomats in the
North is as progressive agents of change, not as defenders of the status quo.
In tackling this question, Jones is therefore interested in looking beyond the celebrities
who consciously move out of their celebrity comfort zone to take on an overt political role –
such as Bono, Angelina Jolie and George Clooney at the core of this world, for example. He
highlights a spectrum of celebrity participation in the promotion of ‘Brand Bahrain’, with
some celebrities simply and passively visiting as part of a tour, while other celebrities more
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actively tweet and publicise the kingdom’s charms and thereby commit a diplomatic,
political and ethically questionable act. This fact is not lost on the opposition who then
petition these unwitting celebrity diplomats, embroiling them further in the kingdom’s
politics and forcing them to react or attempt to maintain a neutral distance. Either way, the
result raises ethical questions but also serves to reinforce the nation branding.
Florian Schneider, a political scientist and Chinese Studies scholar based at Leiden
University in the Netherlands, turns our attention to recent developments in Sino-Japanese
relations, and in particular the role of Chinese celebrity bloggers. He focuses our attention on
the means by which celebrities engage in politics and the role of social media. China presents
a particularly relevant case study because of the rise in the use and dissemination of digital
information and communication technologies, as captured by China’s most popular microblogging platform, Sina Weibo, in addition to the political challenge this represents to the
Chinese Communist Party as they seek to control the public narrative.
Within this context, one that is very diﬀerent from the gossip-oriented forms of use,
Schneider explores the status, role and inﬂuence of Weibo’s most inﬂuential users, the
celebrities and public ﬁgures who are collectively known as ‘Big Vs’ (‘V’ indicating that
their accounts are veriﬁed). The challenge for the Chinese Communist Party can be
imagined in light of the fact that some of these celebrities have more followers than the
UK has citizens and are able to shape and direct public discussion and debates –
something that was traditionally the preserve of the Chinese Communist Party. The
case of recent deterioration in Sino-Japanese relations, and the various levels and
numerous sites at which this played out, oﬀers a highly illuminating case study to
conduct this exploration of the role and inﬂuence of celebrity micro-bloggers.
Finally, Jamie Coates, an anthropologist aﬃliated to the White Rose East Centre at the
Universities of Leeds and Sheﬃeld in the UK who has recently completed a post-doctoral
fellowship at Waseda University in Japan, continues the focus on recent Sino-Japanese
relations but sheds light on the role of Sola Aoi, the Japanese former adult video star.
Faced with declining popularity at home, Sola experienced a second life as a celebrity in
China animated by pirated DVDs and her social media presence. Her celebrity status in
China expanded rapidly beyond her porn star origins to include a charity role, a range of
endorsements as well as her own range of products.
The importance of Sola lies in the intersection of an apolitical celebrity with an
intensely political environment. The move from Japan to China coincided with a dramatic worsening of relations between Asia’s two superpowers. Sola was unable to avoid
becoming embroiled in this turbulence and had a political role thrust upon her.
Ultimately she was able to exert little agency upon the way in which her celebrity status
was co-opted into the ‘everyday mobilities’ in Sino-Japanese relations separate from but
at the same closely connected to the governmental level. In this light, Sola appears to be
the antithesis to celebrity diplomats such as Bono, who exhibit clear political goals and
possess strategic ownership of their agency. What her example highlights is that Bono is
only one category in celebrity politics and we need to pay more attention to the
importance of symbolism and how celebrity persona, once constructed, can have a
transnational, political life of their own.
By opening up the world of celebrity studies beyond the West, it is clear that there is not
one model of performance. In the case of Putin we see a tight state-orchestrated creation
and management of celebrity status. In the Bahrain case we see the co-option of western
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celebrities for a state-run public campaign. Unlike other causes, however, there seems to be
no ideological basis for this advocacy. Instead, the mobilisation of these individuals is done
via either monetary or publicity incentives. Alternatively the cases of ‘Big Vs’ micro-bloggers
and Sola Aoi show the mix of opportunity and constraints from bottom-up freelance actors.
Unlike the stage-managed scripts of the ﬁrst two cases, these snapshots of the shifting 180
domain of the celebrity world showcase a high degree of innovation and awkwardness in
the exaggerated diﬀerentiation from orthodox diplomatic practices.

Disclosure statement
AQ2

No potential conﬂict of interest was reported by the authors.

185

Funding
This work was supported by the Arts and Humanities Research Council [grant number AH/L006758/1];

Notes on contributors
Andrew F. Cooper is Professor of Political Science at the Balsillie School of International Aﬀairs and
the Department of Political Science at the University of Waterloo, Canada. He is the author of a
number of articles and books including Celebrity Diplomacy (Paradigm, 2008) and Diplomatic 190
Afterlives (Polity Press, 2014).
Hugo Dobson is Professor of Japan’s International Relations in the School of East Asian Studies at
the University of Sheﬃeld, UK. He is the author and co-author of a number of articles and books
related to Japan’s role in the world, including three editions of Japan’s International Relations:
Politics, Economics and Security (2001, 2005 and 2012).
195
Mark Wheeler is Professor of Political Communications in the School of Social Sciences at London
Metropolitan University, UK. He is the author of a number of articles and books including Celebrity
Politics (Polity Press, 2013).

ORCID
Hugo Dobson

http://orcid.org/0000-0003-3124-8546

200

References
AQ3

Brockington, D., 2014. Celebrity advocacy and international development. London: Routledge.
Cooper, A.F., 2008. Celebrity diplomacy. Boulder, CO: Paradigm.
Cooper, A.F., 2014. Diplomatic afterlives. Cambridge: Polity.
Dittmer, L., 2000. Conclusion: east Asian informal politics in comparative perspective. In: L. Dittmer, 205
H. Fukui, and P.N.S. Lee, ed. Informal politics in East Asia. Cambridge: Cambridge University
Press, 290–306.
Johnston, D.M., 1971. Marginal diplomacy in East Asia. International Journal, 26 (3), 469–506.
Kellner, D., 2010. Celebrity diplomacy, spectacle and Barack Obama. Celebrity Studies, 1 (1),
121–123.
210
Pike, D., 2000. Informal politics in Vietnam. In: L. Dittmer, H. Fukui, and P.N.S. Lee, ed. Informal
politics in East Asia. Cambridge: Cambridge University Press, 269–288.

6

A. F. COOPER ET AL.

Richey, L.A., ed., 2016. Celebrity humanitarianism and North-South relations: politics, place and
power. London: Routledge.
Street, J., 2004. Celebrity politicians: popular culture and political representation. The British Journal 215
of Politics and International Relations, 6 (4), 435–452.
Wheeler, M., 2013. Celebrity politics. Cambridge: Polity Press.

